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DIGITAL BROADCASTING AND TV
IN A CONVERGED MARKETPLACE

IS TELEVIS{ONIDEAD?
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Television is still very much alive, but it can no longer succeed as a stand alone platform
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TODAY

Several platforms - Multiscreens

N

TELEVISION COMPUTER TABLET VOBILE

PHONE

THAILAND
Media Consumption in Minutes/Device PER DAY

Excluding SMS/Voice 2:96 rours

Media per day

Source: Millward-Brown 2014
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THAILAND

Simultaneous screen use

53% 47%
Use one Use two devices
device at a simultaneous
time

THAILAND

Type of simultaneous use

60% of simultaneous use is 40% of simultaneous use is
looking at related content looking at unrelated content
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THAILAND

Reasons for looking at related content

To discuss what I'm watching, with other people (e.g. via social media)

Information about what's on TV (e.g. bios, scores, etc.) 21%

To interact with what's happening on the TV 16%

To follow up on a ad | just saw on TV 15%

THAILAND

Reasons for looking at unrelated content
To fill out time during the ad breaks 31%

I don't find TV interesting enough to give it all my attention

I'm not really watching the TV | just have it on for background noise

To keep up with my friends on social networks (not related to TV) 30%

Someone chose what to watch and I'm not interested 18%

I'm busy and have other things that needs to get done 18%
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SCREEN SHIFTING

How often does a task start on THE TV and continues on another devices

.......................................
SR

Computer

71%

THAILAND
Usage by time of day
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THAILAND

Multiscreen opportunities
PEOPLE HAVE NOTICED AND ARE

RECEPTIVE TO PEOPLE ARE RECEPTIVE TO
& TV ads with a link to the brand’s Facebook page. & TV ads with hashtags.
@ Short 5-10 second videos for brands that are easy & TV ads where you can interact with via a mobile
to share via social networks. app (e.g Shazam).
PEOPLE HAVE NOTICED PEOPLE HAVEN'T NOTICED
& TV ads with a link to the brand’s website. & TV ads with supplementary online content.
& Abrand sponsoring a TV show and mobile app for & TV ads promoting the brand's mobile app.
the same show. & Abrand sponsoring both the TV & online versions
& Abrand sponsoring online voting which influences of a show.
what happens during a TV show & Abrand sponsoring a smartphone game that allows
&  Online ads promoting TV ad or show in a advance you to play along with live TV events.
of it airing. & Online ads continuing the conversation about a TV

ad or show after it airs.

Has become a commaodity, which
people expect to be able to access
anytime - on any platform, anywhere

IS NOT

DEAD




LESSON
LEARNED

From the master of Digital mistakes
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THE RECORD INDUSTRY

HOME TAPING IS KILLING MUSIC
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un-bun-dle

Market or charge for (items or services)
separately rather than as part of a package.
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17th Asian Games

INCHEON 2014
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Devices (Tablets, Smartphones, Notebooks, Media players, Game consoles).

Operating System (i0S, Android, Windows).
Content (Music, Video, Apps, Books).
Investors (Long term strategy).

Money (Lot’s of money).

But the most important thing they have is...

5/27/2014
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& Population: 67,448,000
9 22 million households :
& Capitol: Bangkok: 9,300,000 %

s Population Growth Rate: 0.529%

s Rural: 66%
@ Urban: 34%
s Urbanization RATE: 1.6%
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TV rating measurement

in Thailand is conducted
with a sample size of 1,800
households, or 6,300
people.

AC Nielsen will expand the
sample size to 2,000
households, or 7,000
people, in Q2 2014 and
increase the figure to 2,200
households, or 7,700
people, in early 2015.
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THAILAND
USER BEHAVIOUR - SEGMENTATION

Advertisers
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BUT WAIT!

THERE IS
MORE...

INNOVATE INNOVATE

5/2

7/2014
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SERVICES

Produce TV where service is integrated in to the program
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USER BEHAVIOUR
BUYING PATTERN - Digital uptake Aol o

Shutdown

s

Launch of
Digital TV

:

. Slow period

wer Consumers

Event Purchasers Last Minute Purchasers

Godget lovers Major Spart events. General population.
Home Entertainment enthusiasts . Farst movers updates,
Industry peopla.

Ententanment venues

COUPON
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FIERTITY (1] 2171 S—

‘Digltal TV coupons too costly’

Pubizhed M1 gt O7 03 BM
Orbne narws

BRanghok IPOSt - ccos cone v nd

Activists call for digital subsidy cut

Putdshod o 0503 AM

UiCap e sechioe
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Retail price Europe 3,000 THB

DIGITAL DIVIDE
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THANK YOU!
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